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New arrival in 2004… 

…a desktop book 

– LiEle text 
– Lot’s of maps 

– Lot’s of pictures 
– Timeless informaIon 



Why this atlas?  
Because of the European ICZM recommendaIons 
( 413/2002/EC) 
…every member state needs to draw up a naIonal coast 
inventory… 
Not a dusty report, but a communica>on tool!  



Target audience 
•  For everybody who is interested in the 
coast…(local governments, nature guides, 
stakeholders…) 

•  A balance between scien>fic correct data 
and informa>on, also aIrac>ve to a broader 
public... 



Now in your bookshop… 
•  Altas was presented in October 2004. 
•  300 Dutch copies sold in a few months  

(€ 46,25)   





Go surfing: 
WWW.KUSTATLAS.BE 

  target audience? 



The website:  
•  The same ‘look and feel’ 
•  Available in 4 languages 
•  Same structure of the book 
12 themes: 

Spatial setting 
Physical environment 
Spatial structure 
Use of the sea 
Environment and nature 
Tourism and recreation 
Industry and business 
Fishery and agriculture 
Culture and heritage 
Living by  the sea 
Coastal defense 
Integrated coastal zone 
management 



Link with 
 coastal indicators  and data 



The coastal atlas: Interac>ve  
First phase: 

•  Do‐It‐Yourself maps 
–  Selected category  

•  PDF’s of all the maps and 
graphs 

Second phase: 

•  GIS‐ Layers available for arc 
view 

•  Data in Excel files 
•  Interac>ve Google earth 

layers 



Visitor analysis (Google Analy>cs) 
Year/period  Average number of unique 

visitors per month 
Average number of unique 

visitors per day 

Mid Nov 05‐ 
end Jan 06 

2349  76 

2007  2155  70.8 

2008  1852.8  60.8 

2009 (Jan‐
June) 

1727.2  57.2 



Interes>ng to know: 

•  17% go to the website more than once a day 
•  Average pages/visit 

– 2005‐2006: 10,67 
– 2008: 3,23 

•  Time spend on site: 

– 2005‐2006: 5min11 

– 2008: 2min46 



Interes>ng to know: 
• Most visits are work related 
•  How is the website found? 2008 (2005/6) 

– 41,8% through direct web address (70%) 
– 53,3% through search engine (16%) 
– 4,7% through extrnal links (12%) 

•  53% add the site to their favourites 
•  Top 3 of visi>ng countries in 2008: Belgium, 
the Netherlands, France (Germany in 2005/6) 



Users feedback: 

•  Registra>on of ques>ons & requests: 
– General informa>on 

– Use of (integrated) maps 

•  Apprecia>on: posi>ve 
•  Requests come from scien>sts, public, 
administra>ons, teachers, … 



How will the atlas look in 
the future? 



Workshop ques>ons (1) 
•  Evalua>on: 

– What’s good about the atlas? 

– What’s bad about the atlas?  

•  Target audience?  
• What informa>on do you miss for your 
coastal work?  

•  Added value of the atlas?  



Workshop ques>ons (2) 

•  Should the atlas include tools?  
•  Complexity and scale?  

The answers to these quesIons will allow us to: 

‐  Clearly define the aim 

‐  Define the scope and themes 



Future for the atlas? 
Our main priori>es: 
•  Update the atlas (with special aIen>on to 
the marine environment) – make upda>ng 
procedure easy 

•  Increase the interac>vity of the maps 

•  Link the atlas to the sustainability indicators 



To keep in mind… 
•  KISS – principle: Keep It Simple 
•  Linking land and sea – use the atlas to 
demonstrate the specificity of the coastal 
zone and the land‐sea interface 

•  Linking with sustainability indicators 
•  No overlap with exis>ng ini>a>ves 
•  Use exis>ng informa>on in a clever way and 
link to relevant informa>on 



Workshop conclusions (1) 
‐  portal site, communica>on tool => demonstrate complexity 

of coast 

‐  target audience: coastal actors, broad public. Not internal 
within government.  

‐  more info about the marine environment & land‐sea 
interface 

‐  cartography = main feature 

‐   Publish updated book!  
‐   Integrate instruments: indicators, coastal wiki,  coastal 

codex (legisla>on) 



Main added value of the coastal atlas: 

‐ Integra>on of informa>on; present key figures per sector 

‐  Unique (integrated) maps  

‐ Link atlas to coastal policies  

‐ Focus on “easy to use”, sta>c maps on entry; interac>vity for 
more advanced users 

‐ Portal for data & informa>on (trends & predic>ve) 

Workshop conclusions (2) 



Ques>ons for reflec>on: 
- Experience with using pre‐defined users 
profiles 

‐  Simple ways of asking feedback from website 
visitors?  

‐  Experience with Flamingo viewer? 

‐  Ask other atlasses to analyse the use? – 
format/ques>ons? 



European context 

European Mari>me Policy (Blue book) 
 => a web‐based European atlas of the Seas 
will be published end of 2009.  



European Atlas of the Seas 
Thema>c content: 
•  Science 
•  Policy and government 

•  Economy (incl. tourism) 

•  Popula>on 
•  Environment 

•  Culture  



The interna>onal context 

Interna>onal Coastal Atlas Network (ICAN) 



Thanks 

‐ Flanders Marine Ins>tute 

‐  YOU for your aIen>on 



and all our coastal stakeholders 

With special thanks to our funding partners 


