Data and Metadata wrt Coastal Atlases


	Strengths
	Weaknesses
	Opportunities
	Threats

	· Lots of data for harvesting
· Growing awareness and acceptance of standards (2)

· Regulation is driving the need for data

· Sense of involvement of data producers 

· Tunable for multiple user classes
· Publicity for governmental organizations products
· Reduces labor cost routine searches
· Multiple users facilitated by varying atlas formats

· Ability to publicize holding
	· Web-based maps have limited quantitative, analytic utility

· Purpose-ing of data is missing; recycling of data and fitness for use

· Small real-estate on the screen limits usefulness of interactive maps (‘the Mapquest limit’)

· Data quality is difficult to assess on map presentations without better representations of errors; ‘pretty map syndrome’.

· Patchiness of data is hidden

· Lack of provenance metadata

· Multiple uncontrolled data versions

· Datasets are not citable per se for credit

· Inadequate metadata

· Integrated tools operating on data producing suspect/alarming results

· Existence of multiple portals to same data

· Incompleteness of searches


	· Focus on the delivery of source data and value-added products, not only interactive maps

· Identification data gaps and nee for data (2) collection requirements
· Community-building among atlas providers
· Creating clear community-level procedures

· Train next generations of data managers

· Data archive 

· Become the copy-of-record location; take responsibility for the data quality

· Use new emerging technologies for data (2) presentation/delivery
· Connecting across scales

· Data archaeology

· Data management/media migration

· MD tool sharing via open-source methods

· Semantic interoperability

	· GoogleEarth blows everything else away in interactive maps

· Intellectual property restrictions make data re-distribution illegal
· Data viewed as source of income
· Erratic funding

· Brain-drain

· Lack of maintenance

· Lack of scalability as data load increases; ‘last mile limits’

· Lack of incentives for data providers




